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GRADUS RESUME OF 2021

In 2021, Ukrainians dreamed, bought online, had sex, read books,
had COVID-19, and believed in miracles. Gradus Research recalls
its most striking research that made up the past year.

Believe. In miracles, too. At least once a year. Because where would
91% of respondents who claimed they celebrate Easter, come from?
However, at the same time, 70% believe in the Almighty. In general,
not bad, and the ‘heavenly office’ should be satisfied with such
indicators. The newly formed Orthodox Church of Ukraine chaired by
Metropolitan Epiphanius, should also be in a good mood because
they’ve got 17% of the parishioners (compared to only 8% in 2020).
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l:j i E, The confession or faith to which Ukrainians belong
2020 2021
27% Orthodox Church (without denomination) I t
26% Ukrainian Orthodox Church (Kyiv Patriarchate, Patriarch Filaret) I %)
8% Orthodox Church of Ukraine (Metropolitan Epiphanius) _ 17% 1
11% Ukrainian Orthodox Church (Moscow Patriarchate, Metropolitan Onufriy) - T%l
7% Greek Catholic Church B 5%
1% Protestant Church I 2%
1% Roman Catholic Church I 1%
1% Jewish faith | 0.4%
Muslim faith 0,1%
4% Other I 1%
5% I do not belong to any religion (atheist, agnostic) [ | 9%¢
9% - difficult to answer 7% - difficult to answer
$}  Sutstically significant

differences compared to 2020 2

Eco will be everything. The idea of planting a tree, as part of a well-
known saying, 1s now gaining new meaning and is apparently losing its
gender. If yesterday it was fashionable to take part in planting trees,
today it 1s a necessity that Ukrainians are aware of. This is the opinion
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of every second respondent. In total, 93% are ready to change their
habits in favor of an ecological lifestyle. At greater length, for example,
59% are ready to dispose of household waste - just give them a chance
and create infrastructure. In general, 94% of respondents believe that
today Ukrainians do not pay enough attention to environmental issues.
So, we have to understand that this topic will be one of the most
relevant in the future. 48% agree to use electricity more wisely and
economically, and more than a third of Ukrainians (36%) are ready to
support social initiatives aimed at expanding forest area of the planet.

Deforestation is one of the main factors accelerating /
r f the process of global warming (64%) \Il t r
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93(7/0 ofl{kra.inians arcleady w change 60% of Ukrainian consumers prefer the
their habits in favor of the environment: .
products of companies that care about the

environment

59% to dispose of household waste
This figure is highest among Ukrainians aged 18-

50% to plant trees 24 (66%)

48% to use electricity more wisely

36% to support social initiatives to
expand forest area of the planet

According to Ukrainians, the TOP-3 ways to
l, ] solve the problem of global warming are:

| | e expanding forest area (63%)

|: ) ¢ reducing of CO2 emissions by enterprises

\ (60%)

Tell me your dreams and I'll tell you who you are. One of the studies
of Gradus Research showed that 70% of Ukrainians dreamed during
their lifetime. At the same time, 73% said that it would hardly be correct
to call them dreamers. Probably because a dreamer is considered to be
something frivolous and irresponsible. However, 45% say they raise
their children as dreamers and 89% are willing to give up their benefits
for the sake of materializing their children's dreams. That is, Ukrainians
do notallow themselves to dream to the fullest. However, their children
are allowed to do so.
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What do they dream about in Ukraine? 20% dream about health for
themselves and their loved ones, 14% dream about traveling and
relaxing, and 13% - about well-being and prosperity.

Children and their own home - a plan for the future ‘Gradus

Open questions

What do you dream about for yourself? How do you see your future?

Health of loved ones and their own 20% Caring for children and grandchildren 10%

Travel and leisure 14% Buying own home 10%

Prosperity and wealth 13% Old age and retirement 9%

Own housing 1% | do not plan my future, | have to live to see it 8%

Career, having a goed job 10% Death 5%

Reality online. It is extremely interesting today to mention the research
on the distribution of the main segments of the Ukrainian audience on
the Internet. Probably, the most rapid changes are taking place in this
area. To begin with, let's remember what the situation used to be as of
February 2021 - and even at the level of our own feelings, it will
become clear how much everything has changed. A couple of striking
examples. So, then there were only 6% of so-called "advanced users" -
mostly men (67%) aged 18-24 (18%) at that time. There were 24% of
"pragmatists" - mostly women (72%) aged 25-44 (71%)/ They used the
Internet primarily as a way to make money. Only these two examples
make it clear how much the world and we ourselves have changed since
then.

More than a third of respondents (33%) preferred online shopping, i.e.,
more than eighty percent of consumers are already in the e-commers
space. The driver of online consumption is young people aged 18 to 34
years. No one will forbid them to live life to the fullest and value every
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minute - everything is bought online: transport tickets (42%), tickets

C
Segments of Ukrainians on the Internet G.rodus
29%
24%
18%

Moderate Pragmatists Not Involved Entertaining Gossips Advanced Users

for cultural and entertainment events (26%), subscriptions to paid video
and music content services (24%), educational services (15%), etc.

Covid that changed everything. Sad to admit, but more and more
often it seems that the covid used to and will always be with us. Just
one pandemic will replace another, which will have a slightly different
impact and geography of distribution — at least, 11% believe so. Yes or
no, but 31% of us believe that the situation will not change dramatically
in the next two or even three years. The concept of ‘lockdown’ is no
longer associated with panic and ‘the end of the world’, we have
learned to live in such conditions and instantly focus on the colors of
the zones into which Ukraine and the world are divided. Every day we
observe statistics of patients and those who have already been cured.
We hope that the system of additional doses of vaccines and, in the near
future, a booster will become widespread.

HawLs
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TOP 10 THINGS THAT HAVE CHANGED ‘Grodus
DUE TO THE PANDEMIC Research Company

Started doing sthnew or Haven't done before the Will stop doing sth or will do it

started doing more often gandeniic less

Save money -m Avoid physical contact l 19% Avoid physical contact l 16%
Watch movies or series ‘o% Save money I Watch TV I
Avoid physical contact ‘1“/., I '
1 ‘s% Watch TV I 10% I
Communicate online .1% I 6% Watch movies or series I 6%
I I
! |

10% Save money 8%

6%

Watch TV ‘1% S or series
l‘ﬂ‘% Communicate online

5% Communicate online 5%

4% 3%

radus Research Plus

Make love, you bown-haired... Gradus’s research on sexual behavior
and attitudes has shown that sex is an important part of our lives. We
are gentle and often virgin. The figures for the first sexual experience
nullify all fears of the conservative part of society about total openness
and seemingly pernicious tolerance, which supposedly provokes and
carries us all into the abyss of sin and moral impoverishment. Maybe
everything works in reverse - we have 45% of respondents who have
lost their virginity after the legal 18 years. Moreover, in the age group
of 18-24 years 25% are virgins.

Another figure to the delight of all conservatives: 80% say that
marriage requires unconditional fidelity, but when getting older,
respondents are more likely to say that betrayal does not necessarily
lead to a breakup. Still a marriage is seen as a tool for regulating sexual
relations. The ability to talk about sex with a partner is related to sexual
life satisfaction: among the sexually satisfied we see a much higher
percentage of those who are free to talk about sex and sexual fantasies
with their partner - 70%, compared to 50% among sexually dissatisfied.



‘Gradus

Research Company

FIRST SEXUAL EXPERIENCE ‘Gradus

The majority of respondents (45%) had their first sexual experience after 18 years. This percentage is significantly higher among the age
groups 45-54 and 55-60. At the same time, a quarter of the 18-24 age group still had nc sexual experience. Residents of Kyiv are much
more likely to reporttheir first sex before the age of 16 - 19%, comparedto 12% among all respondents.

All

respondents Men Women 18-24 25-34 35-44 45-54 55-60
6%
12% 14% 1% o i e 1% [6%]
38%
24% 31%
Upto 16 years 35% 31% -39% - 37%
40%
16-18 years
mAfter 18 years

m| still haven't had sex
46%

Difficult to answer

5%
4%

0

Statistically significant differences above / below
@ for the group, compared with the indicator as a 5
whole. Women are compared to men
® 2021 Gradus Research Plus

To read or not to read? ‘To read’, Ukrainians say, ‘to read in spite of
everything’. Gradus Research had conducted a survey on the typology
of readers among the urban population in December 2021, up until
Ukrainians received the well-known ‘thousand’ in exchange for
vaccination. Everyone says one thing - it seems that people do not read
at all, but, forgive me, then who creates the queues at the Book Arsenal?
According to the results, only a third of the urban population of Ukraine
actively reads books. However, about 60% of the adult population turn
to books for fun and in a free mode. The participants of the book survey
were divided into four main segments. Segmentation of respondents
showed two large groups: readers (59%) and non-readers (41%). The
group of readers includes three subgroups. Hedonists (19%) are those
who cannot imagine their lives without literature. Fanlovers (25%) are
those who have fun with books and improve their mood. Obliged (15%)
are those who have to read through study or work, but do not enjoy it.
The group of non-readers is also divided into three subgroups. Those
who want to read (16%) - declare that they love to read, buy a lot of
paper books, but do not have time to read them. Indifferent to reading
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(14%) - those who recognize the value of books, but have no interest in
them or need.

And only 11% admitted that they are completely indifferent to books
as such - do not read or buy. That is, not all, but only eleven percent
consider reading books a waste of time - and this is a pleasant surprise.
We hope that there will be as many such surprises as possible next
year.
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Attitude of Ukrainians toward reading ‘Gradus

Segmentation
READERS 59% NON-READERS 41%
25%
19% .
15% 16% 14%
. | | -
Hedonists Fanlovers Obliged Enthusiastic Indifferent Defenders

Readingis not out of
Reading for fun "love", but out of
necessity

Want to read but Do not read and do
don't not want to

Books are a source

s 2 Do not want to read
of positive emations

More figures and research results from Gradus Research at:
https://gradus.app/uk/

About the company:

Gradus Research. Sociologyin your smartphone is a research company
that specializes in opinion polls using a special mobile application.
Surveys are conducted in accordance with sociological standards
among verified respondents of the Gradus panel. Gradus Research is
the first and only smartphone panel in Ukraine for marketing and
sociological research
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Contacts:
E-mail: info@send.gradus.app

Website: gradus.app/uk

Facebook: facebook.com/gradus.apps

Telegram-channel:_https://t.me/GradusResearch
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