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The survey is conducted for
Forbes "Building Together” online conference



Data collection method: a survey self-administered via the 
mobile application.

Target audience of the study: male and female representatives 
of Ukrainian business (owners / CEOs of small, medium and 
large companies that are currently working). 

Number of successful interviews: 104.

Field period of the survey: 
July 5, 2022.



HALF OF BUSINESSES WORK PARTIALLY

2% 
6% 

19% 

51% 

22% Work as before

Work partially

Operation suspended

Started new business after the beginning of the full-scale 
war of Russia against Ukraine

Not sure

The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.
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1% 
1% 

48% 

18% 

20% 

12% Business has been fully or partially relocated

Business now is being fully or partially relocated

Business needs relocation, but not relocated yet

Business does not need relocation

Started new business abroad

Not sure

CHANGES IN GEOGRAPHY DUE TO THE WAR

4
© 2022 Gradus Research Plus

The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.



REASONS OF BUSINESS RELOCATION

5

To save business

Because I will have orders/customers in other territories

Business relocation solves logistical problems

To save jobs

More favorable cost of raw materials / lower performance costs

Better business conditions

Because business relocation is now easier than before the war

Business repurposing also requires relocation

38% 

30% 

28% 

23% 

17% 

15% 

13% 

11% 

© 2022 Gradus Research Plus

The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.



DIRECTIONS OF BUSINESS RELOCATION
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72% 11% 17% 

Within Ukraine Abroad Both within Ukraine and abroad

Base: business that has been relocated / is planned to be relocated
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The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.



DIRECTIONS OF BUSINESS RELOCATION
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Countries of business relocation:

To the EU countries

To other European countries

To Asian countries

To North America countries

To the former CIS countries

62% 

15% 

15% 

8% 

8% 

EU countries of business relocation:

63% 

25% 

13% 

13% 

13% 

Base: business that has been relocated / is planned to be relocated Base: business that has been relocated / is planned to be relocated to the EU countries
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Base: business that has been relocated / is planned to be relocated

The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.



CRITERIA FOR SELECTING COUNTRIES FOR 
BUSINESS RELOCATION
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Demand for business products / services

Infrastructure development

Fewer legal barriers to starting a business

A less competitive environment for our business

Availability of facilities for the deployment of production

Place of residence

Presence of business relations

Taxation system

36% 

29% 

29% 

21% 

21% 

21% 

21% 

7% 

Base: a business that has been relocated/planned to be relocated abroad, as well as a new business started abroad
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The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.



Access to large sales markets

Transparency of taxation and accounting rules

No customs or quantitative restrictions within the EU

Simplified administrative procedures for trade with other EU countries

Stable business rules

Access to loans

Access to EU funds and support programs for small / medium-sized 
businesses

Free movement of labor, goods, services and capital

Double taxation exemption

Increasing access to technology; increasing level of innovation

ADVANTAGES OF DOING BUSINESS IN THE EU
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Base: all respondents

32% 

32% 

27% 

27% 

24% 

22% 

22% 

20% 

20% 

19% 
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The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.



BARRIERS TO ENTERING BUSINESS IN THE EU
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High competition with already existing businesses

Difficulty finding an accountant who knows EU accounting

Difficulty of launching a company for foreigners

High level of bureaucracy

Difficulties with entering documentation and accounting in the language of 
the country of registration

Additional organizational costs

Difficulty of doing business for foreigners

Difficulty of certification of goods / services

Complexity of business registration

High taxes

25% 

23% 

21% 

21% 

20% 

19% 

18% 

18% 

17% 

16% 
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The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.

Base: all respondents



ADVANTAGES OF DOING BUSINESS IN THE EU
compared to other regions of the world
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Geographic proximity of EU countries

Convenient logistics

More understandable legal system compared to other regions of the world

Active assistance to Ukrainians and Ukrainian businesses

Lower logistics costs compared to other regions of the world

Simplified business registration in EU countries compared to other regions of the 
world

Easier product certification process in EU countries compared to other regions of the 
world

Similar mentality

37% 

32% 

32% 

26% 

20% 

19% 

17% 

10% 
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The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.

Base: all respondents



IS UKRAINIAN BUSINESS ABLE TO COMPETE 
SUCCESSFULLY ON EU MARKETS?
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3% 4% 
10% 

37% 

46% Yes, quite capable

It is difficult, but possible

Hardly capable

Not capable at all

Not sure

83%

14%

Believe that Ukrainian 
business is capable of being 
competitive and successful in 
European markets

Consider it almost or 
completely impossible
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The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.

Base: all respondents



RELOCATION: OPPORTUNITY OR THREAT?
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54% 

36% 

11% 

Ukraine will acquire new economic ties with the 
European Union, economic European 
integration will take place

Ukraine will lose active entrepreneurs who will 
go to do business in the EU countries

Not sure
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OPPORTUNITY

THREAT

The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.

Base: all respondents



EXPECTED DURATION OF ACTIVE
COMBAT ACTIONS IN UKRAINE
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16% 

13% 

22% 

34% 

15% 

Until autumn 2022

Until winter 2022-2023

Till the end of 2023

Active hostilities will last years

Not sure
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49%
Expect that active hostilities 
will end in the winter of 2022/23

The survey was conducted by Gradus Research using self-administered questionnaires that were filled out via the mobile application. Gradus’s
Online panel reflects the structure of the population of cities with more than 50 thousand inhabitants aged 18-60 years by gender, age, size of the
settlement, and region. Field period of the survey (2022): July 5 – July 6. Numebr of respondents – 104.

Base: all respondents, N=104




