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UKRAINIAN BUSINESS
DURING THE WAR
The research was conducted for
Kyiv International Economic Forum



Data collection method:
a self-administered survey

© 2022 Gradus Research Plus

Fieldwork period:
November 1-9, 2022

Number of successful interviews:
203

Target audience of the survey:
men and women who are representatives of the Ukrainian
business audience (owners/managers of small, medium and
large Ukrainian businesses)



THE BUSINESS CONTINUES TO OPERATE 
AS BEFORE OR PARTIALLY

Top 10 areas of business activity:Current status of the business 

45%
Works as before

42%
Works partially

12%
Suspended operation

1%
Started business after the 
beginning of a full-scale war 
between Russia and 
Ukraine
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Base: all respondents, N=203

The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents

Information and consultancy services

Retail trade

Wholesale trade

Manufacture of goods

Construction

IT sector

Financial and insurance activity

Real estate transactions

Providing services

Agriculture / forestry / fishery

20%

15%

13%

12%

10%

9%

5%

5%

4%

4%



INCOME DECREASED BY A QUARTER OR MORE = 58%

11% 35%

23%10%

9%

5%

6%

Income ceased

Income decreased by more than 50%

Income decreased by 25-50%

Income decreased by less than 25%

Income remained unchanged

Income has increased

Difficult to answer

Base: all respondents, N=203

The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents
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Format of work of employees:Staff involvement:

23% RETAINED OR INCREASED THE NUMBER OF STAFF

4%

19%

26%

15%

8%

12%

15%

More than 100% of new staff

100% of staff retained

70-99% of staff

50-69% of staff

30-49% of staff

Up to 30% of staff

Difficult to answer

Employees have less employment/pay

The operating mode remained unchanged

Employees temporarily on leave without pay

Transferred to part-time work

Employees have more employment/pay

Employees temporarily on paid leave

New employees were additionally hired

Employees on calendar leave at the expense of the enterprise

Employees temporarily on leave with partial pay

33%

27%

19%

19%

12%

8%

6%

5%

5%

5%
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Base: all respondents, N=203

The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents

Employees have been reduced



PRIORITIES: PRESERVATION OF THE TEAM AND MARKETS

To keep the remuneration of employees at the maximum level

To keep the company's team in full

Retain current markets/customers

Ensure employee safety

Find new markets/customers

Open a new business line

Relocate business to another region of Ukraine

Relocate business abroad

50%
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49%

46%

42%

27%

11%

7%

4%

Base: all respondents, N=203

The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents



Sectoral transformations as a result of the war:

A THIRD OF BUSINESSES HAVE UNDERGONE TRANSFORMATION 
A QUARTER HAVE RELOCATED OR ARE PREPARING

14%

15%

10%

49%

11%

Business is partially or fully 
transformed

Businesses in the process of 
partial or complete industry 
transformation

Business needs sectoral 
transformation

Business does not need 
sectoral transformation

Difficult to answer

Geographical changes with the 
outbreak of full-scale war:

61%

12%

7%
6%
4%
8%

Business does not 
need to move

There was a full or partial 
relocation of the business

Business needs to move

Business in the process of 
partial / complete relocation

Opened a branch of Ukrainian 
business abroad

Difficult to answer
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Base: all respondents, N=203

The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents



MOST OF THE RELOCATED WITHIN UKRAINE 
INTENTIONS COINCIDE WITH THE FACT

46%

25%

14%

14% Within Ukraine

Within Ukraine and 
abroad

Abroad

Difficult to answer

52%

28%

20% Within Ukraine

Within Ukraine and 
abroad

Abroad

Relocated business
Base: respondents who have already moved their business, N=25

Business is planning to move:
Base: respondents who plan to relocate their business, N=28

* consideration at the level of trends
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents
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Countries where business is planned to move
Base: business that was moved abroad, N=11

PRACTICAL EUROINTEGRATION

Countries of already relocated business
Base: business that was moved abroad, N=12

Poland is the №1 country of choice for business relocation
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* consideration at the level of trends
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents

To EU countries

To other European countries

To North American countries

To Asian countries

83%

8%

8%

8%

To EU countries

To the countries of the former CIS

To the Middle East countries

Other

73%

18%

9%

9%



CHOICE DRIVERS:
NETWORK AND ACTUAL PLACE OF STAY

Base: a business that was moved abroad, N=31
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents
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Availability of business relations

Place of residence

Development of infrastructure

Demand for business products/services

Taxation system

Less competitive environment (less saturation of the territory with similar businesses)

Availability of opportunities for production development

Climatic or landscape conditions

Fewer legal barriers to starting a business

42%

35%

19%

16%

13%

13%

13%

3%

3%



ADVANTAGES OF THE EU FOR STARTING A BUSINESS:  
STABLE RULES AND LARGE MARKETS

TOP-10 advantages

Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents
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Sustainable business rules

Access to large markets

Access to credit facilities

Transparency of tax and accounting rules

Free movement of labor, goods, services and capital

No customs or quantitative restrictions within the EU

Strict compliance with competition policy and intellectual property rights

Expanding access to EU funds and business support programs

Simplified administrative procedures for trade with other EU member states

Single standard certification process

39%

36%

28%

27%

25%

20%

20%

19%

18%

17%



TOP-10 disadvantages:

DISADVANTAGES OF THE EU FOR STARTING A BUSINESS:
HIGH COMPETITION, TAXES AND BUREAUCRACY
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Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents

High competition from existing businesses in EU countries

High tax load

High bureaucracy

Higher pay for employees

Difficulties with the introduction of documentation and accounting in the language of the 
country of registration

Additional costs for organizational issues

The difficulty of certification of goods in the EU countries

The complexity of doing business for foreigners

The difficulty of opening a company for foreigners

The complexity of opening a bank account for a new company

36%

29%

28%

27%

19%

19%

16%

16%

11%

11%



Geographic proximity of EU countries 50%

Close mentality 31%

Convenient logistics 30%

More understandable legal system compared to other regions of the world 27%

Active assistance to Ukrainians and Ukrainian business 25%

Lower cost of logistics costs compared to other regions of the world 18%

Simplified business registration in EU countries compared to other regions of the world 7%

Easier process of certification of goods in the EU countries compared to other regions of the world 6%

ADVANTAGES IN COMPARISON WITH OTHER REGIONS: 
GEOGRAPHIC PROXIMITY TO UKRAINE
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Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents



RELOCATION OF UKRAINIAN BUSINESS TO EU
CONSIDER AN OPPORTUNITY

52%

35%

2%

11%

Relocation of Ukrainian businessmen to the EU 
countries is:

The opportunity. Ukraine will acquire new 
economic ties with the European Union, economic 
European integration will take place

The threat. Ukraine will lose active entrepreneurs 
who will go to do business in the European Union

Other

Difficult to answer
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Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents



58%

32%

3% 1%
6%

Yes, quite capable

Difficult, but possible

Almost impossible

Impossible

Difficult to answer

UKRAINIAN BUSINESS IS ABLE TO COMPETE IN THE 
EU MARKETS

In your opinion, is Ukrainian business 
able to be competitive and successful in 
European markets?

90%
They believe that Ukrainian 

business is able to be 
competitive and successful 

in European markets

© 2022 Gradus Research Plus 15

Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents



15%

34%

22%

13%

16% 17%

14%

50%

15%

Until autumn 2022

Until winter 2022-2023

Until 2023

Active combat actions will last for years 

Other

In your opinion, how long will the 
active hostilities in Ukraine last?

PERCEPTION OF THE DURATION OF THE WAR: ONE YEAR
AND IT'S NOT CHANGING

November 2022  
N=203

July 2022  
N=104
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Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents

3%Difficult to answer



A PLEDGE FOR THE RESTORATION OF UKRAINE: 
FIGHTING CORRUPTION
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Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents

Fighting corruption

Reform of the judicial system

Create attractive conditions for investors

Reform of the tax system

Development of the Ukrainian industry

Return of people who migrated abroad

Preserving democracy

Available project financing

Creating attractive working conditions for young employees/graduates

Reform of the education system

War risks insurance

61%

43%

38%

33%

28%

23%

21%

9%

8%

7%

4%



WAR WILL BE THE KEY TO RAPID GROWTH

61%

21%

18%
War will become a factor of rapid 
growth and development of 
Ukraine

War will become a factor of 
crisis and exhaustion of 
Ukraine

Difficult to answer
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Base: all respondents, N=203
The survey was conducted by the research company Gradus Research by self-completion of the questionnaire in the mobile application.  
The period of the field: November 1-9, 2022. Sample size: 203 respondents
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